INTRODUCTION
The number of students in Poland decreases year by year. During the years 2013-2017, this decrease fell to 16.7%, which meant a reduction in the number of students by 258.5 thousand people. A similar trend covered all Polish voivodships, being the weakest in the Mazowieckie International Entrepreneurship Review R I E Voivodship, where there was a 12% drop in the number of students. In Warsaw city it was even smaller -less than 10%. Mazowieckie Voivodship is a region of one-fifth of all Polish students. A total of 230.3 thousand people studied at Warsaw universities in 2017, which constituted 17.85% of all students nationvide. The Mazowieckie Voivodship was also the region with the most rapid increase in the percentage of immigrant students. During the years 2013-2017, it increased from 3.8% to 9.0% (Główny Urząd Statystyczny [GUS] , 2019).
The intensified influx of foreign students into the Mazowieckie Voivodship was accompanied by a positive balance of foreign migrations for permanent residence of the working age population. This is an exceptional situation when compared to the country in which it remains at a negative level -in 2016 and 2017 it had declined to -0.15‰ (GUS, 2019) .
The Mazowieckie Voivodship has the largest number of enterprises and entrepreneurs operating in the country. The number of enterprises in this region also increased at the quickest pace in the country -from 2013 to 2017 the number of registered enterprises increased by 84,372 units, and in Warsaw alone by 63,200 units. In the whole Mazowieckie Voivodship there were 18.78% of all Polish enterprises and in 2017, more than half of enterprises from the Mazowieckie Voivodship were located in Warsaw -434 676 business units from 809 369 located in the Mazowieckie Voivodship (GUS, 2019) . In connection with the above statements, one can ask the question about the role of immigrant students in shaping economic development and entrepreneurship in the region, which shows its huge potential, but also is already highly saturated with economic units of various sizes and profiles. At the same time, the increasing influx of working-age people from abroad increases the phenomenon of competition between entrepreneurs and people looking for employment. It seems important to conduct research on how competition in the Masovian labor market affects the educational aspirations of immigrant students and plans related to their undertaking the socalled entrepreneurial behavior. The purpose of this study was to attempt to define behavior trends related to the entry of foreign students to the labor market and the differences in entrepreneurial behavior undertaken by immigrant and domestic students.
MATERIAL AND METHODS
In the implementation of the research objective, two research hypotheses were formulated: H1: Immigrant students are more likely to undertake entrepreneurial activities than host country students.
H2: Factors differentiating entrepreneurial attitudes of immigrant students and students of the host country include differences in educational motivations and a different attitude to risk.
The conducted analyzes used statistical data collected by Statistics Poland. The article presents the conclusions of the research conducted in 2018. The survey included 988 fully completed surveys collected from students of the University of Social Sciences. Foreign students constituted 28% of the total number of respondents. Among them, the dominant group were students from Ukraine -93.43%. Belarusians and Vietnamese were among the remaining national groups. The questions concerned respondents' plans to start a business, factors influencing this decision and educational needs corresponding to its launch. Descriptive statistics methods were used to analyze the material collected through the | 27 questionnaires. Verification and supplementation of pre-received applications was possible by using the chi square test of independence.
LITERATURE REVIEW
Nowadays, the dominant belief is that the entrepreneurship of immigrants, especially selfemployment is conducive to improving the condition of the economies of the receiving countries (Kubiciel-Lodzińska, Maj, Bębenek, 2018; Kuciński, 2004 ). However, one should remember that immigrant entrepreneurship is distinguished by a different specificity. This is the result of overlapping entrepreneurial cultures and standards of conduct from the country of origin on the established system in the receiving country (Glinka, 2018) . Secondly, the fact of taking the risk of entering the foreign country's labor market and of changing the country of residence allows us to define the profile of immigrants as individuals willing to undertake activities with a higher degree of risk and in possession of characteristics of entrepreneurial behavior already at the moment of migration (Kosała, 2016) . However, the pursuit of business activity in the case of immigrants does not always have to result from economic or ambition-based reasons. The reason for setting up an enterprise is often "forced entrepreneurship" -for example, the in connection with the difficulty of meeting the employers' requirements (Kosała, 2016) . Another reason may be the perception of the potential resulting from the origin, which is conducive to undertaking activities such as teaching foreign languages, preparing language translations, employment mediation for immigrants (Andrejuk, 2016) . At the same time, it is observed that immigrant entrepreneurship presents an opportunity to enjoy economic integration (Brzozowski, 2017) .
In a general look at the fact of the inflow of foreigners, as a positive result of this phenomenon for the socio-economic development of regions, Kuciński (2014) lists taking over job positions that are not attractive to local people and the diversity of wages for work performed by people with higher and lower qualifications -as a result, it leads to raising the qualifications of the local population and thereby increasing their income. According to Kosała (2016) , immigrants can often bring to the regions a resource in the form of rare qualifications. A similar effect may appear as a result of starting a business activity. Hence, long forgotten areas of activity (for example those due to low profitability) may be revived. In addition, the inflow of migrants may result in the stimulation of economic relations between countries (Glinka, 2018 , Li, Isidor, Dau, & Kabst, 2018 , and according to Coleman, help to solve the problem of structural mismatch between labor demand and labor supply (Coleman, 1992 as cited in Kubiciel-Lodzińska, 2018 . Due to barriers to employment and self-employment by immigrants, it is not possible to replace the receiving country's workforce with one-to-one relationships. Undertaken entrepreneurial activities are rather complementary to the existing ones (Kuciński, 2014) . Among the barriers to expansion into the labor market and the development of own businesses by immigrants, which ensure the occurrence of the effect described above Andrejuk (2016) and (Chen, Tajeddini, Ratten, & Tabari, 2019) , distinguishes among others the language barrier, amounts of taxes, problems with understanding the complexity of the law, high costs of running a business and the often reccurring expectation that immigrants will expect lower wages than the local population for their work. Studies show that migrants from non-western countries are in a less -advantageous position in the labor market than the locals (Storen, 2004) .
Research on entrepreneurship of immigrants most often refers to cultural and ethnic issues. Differences in the behavior of migrants from the same country seem to depend from the host country (Baltaci, 2017) . To a lesser extent -although the need to undertake such research in trends is increasingly recognized -it concerns entrepreneurship undertaken by immigrant students (Glinka, 2018) . Research conducted in the US by Hunt in 2011 and 2015 showed that the tendency to set up own businesses (research related to companies employing more than 10 people) was greater among immigrants than US citizens. Such a tendency was mainly true of immigrants being US-college graduates. In addition, the probability of establishing a company turned out to be greater in the group of immigrants for whom the reason for changing their place of residence was education or willingness to improve their financial situation (S. P. Kerr & W. R. Kerr, 2016) . On the other hand, the risk connected to migration may have a negative influence on the perception of the chances for business success. (Kushnirovich, Heilbrunn, & Davidovich, 2018) . Similarly, Kosała (2016) cites data from which it follows that Poland is a country in which economic activity is greater among migrants than indigenous inhabitants. The report prepared by OECD in 2010 indicates that 11.2% of Poles and 29.2% of immigrants were self-employed (Kosała, 2016) . According to Kubiciel-Lodzińska (2018) , groups of immigrants that can become entrepreneurs are permanent immigrants whose purpose for moving is paid activity or education -gaining financial resources is particularly important for this group, especially when they come from less developed countries than the receiving country. In the literature it is often stressed that migrants are more enterprising than natives (Kahn, La Martina, & MacGarvie, 2017) . However, it is also argued that migrants educated in their native country tend to be more enterprising than the natives educated in the host country (Blume-Kohout, 2016) .
Also students are the subject of studies (Iwu, Ezeuduji, Eresia-Eke, & Tengeh, 2016) . Due to the fact that students of Ukrainian descent are usually the largest group among foreigners at Polish universities, this ethnic group is one of the most frequent reference points in the study of students immigrating to Poland. On the basis of the studies carried out among students from Ukraine, Andrejuk and Korniychuk (2018) state that among immigrant students, adaptation to the labor market starts at the beginning of education. Moving to self-employment takes place in accordance with three possible scenarios. Firstly, as undertaking business activity resulting from previously undertaken employment -the business profile is most often not related to the field of study, while cultural assimilation is high. Secondly, as starting a professional development in the direction of education -often in connection with a family business already operating. The third option is to take up self-employment after gaining a full qualification (graduation) -characteristic accompanying scholarship support or a course of study requiring a lot of time commitment (Andrejuk & Korniychuk, 2018) . The willingness to undertake gainful activity from the first moments of study is confirmed by studies conducted by Majkut, Pluta, Rybczyński (2016) at the WSB University in Wroclaw, according to which about 51.5% of immigrant students gain financial independence after 2 years of residence in Poland.
In connection with the demographic decline in Poland, and at the same time the opening of Polish universities to the possibility of educating foreign students, the number of immigrant students is growing year by year. Not without significance is the fact that foreign students can now apply for longer residence permits while studying. It also gives Trends in entrepreneurial behaviour among immigrant students… | 29 greater opportunities to take up employment (Kaczmarczyk, 2013) . Therefore, the current research seems to be up-to-date due to the need to monitor the effects of the migration trends on the Polish economy. It is also a challenge for universities whose task is to adapt foreign graduates to the Polish labor market in the best possible way. More specifically according to the results of surveys carried out by Trzciński (2015) in the Mazowieckie, Małopolskie, Dolnośląskie and Lubelskie Voivodships, 64% of immigrant students wanted to remain in Poland after graduation. Particular attention that their education deserves, should also arise from the fact that often the immediate motivation for staying in Poland is the economic and political instability of the former Soviet republics, which in Poland's case are the place of origin of the dominant group of immigrant students (Andrejuk, 2016) .
The subject of entrepreneurship of migrants, including students, does receive considerable attention and a growing interest in the topic can be observed, (Cruickshank & Dupuis 2015) whilst being analyzed from various perspectives. However, the phenomenon is of a dynamic nature and requires further studies broadening our existing knowledge of the subject.
RESULTS AND DISCUSSION

The tendency to start a business among domestic and foreign students
In order to achieve the research goal, lists of results collected from groups of students with different characteristics regarding preferences and plans for conducting business activity and related experiments were used. The results obtained from students of Polish and foreign origin were compared. First, respondents were asked to provide information on their entrepreneurial plans. The results are presented in Table 1 . Among students of Polish descent, a group of people considering conducting business activity, but are still undecided, dominated with a figure of 38.38%. Among the students declaring their intention to run a business, there were 8.68% of respondents expressing such intention in a decisive way and 10.23% of respondents rather inclined to start a business.
Respondents not planning to conduct business constituted 32.75% of all respondents (responses 'rather not ' and 'definitely not' combined) . They constituted a larger group compared to the group of people showing the intention to run their own business. An analysis of the responses of foreign respondents has highlighted some differences in intentions in this area. Over half of foreign respondents answered 'definitely yes' or 'rather yes'. Of this, 21.90% were definitely willing to start their own business. About 28.10% of respondents considered such a possibility. Due to the fact that the research group included both persons with and without experience in running a business, it was verified how it could influence the decision to resume this type of undertaking. Among students of Polish nationality, 10.23% of respondents had experience in running a business, while among foreign students it was twice as high (21.90%). Among the respondents who already have experience in running a business, the percentage of people decisively setting up their own business was similar in both groups. It was just over 38% among Polish and foreign students. After considering people who were rather determined to run their own business, the difference became apparent. Altogether 49.32% among Polish students and 78.33% among foreign students expressing their intention to start business (in a more or less decisive way). Polish respondents with experience in running enterprise and not planning to create enterprise accounted for 24.66%. Half of them (12.33% of Polish respondents) was definitely not inclined to run a business. On the other hand, 9.99% of foreign students with business experience, did not plan to take up business again. In the case of the group of Polish origin, the percentage of those considering but undecided to start their own business was larger. Compared to the total number of Polish students surveyed, in the group of people having experience in running their own enterprise, both the percentage of respondents decided to establish an enterprise and those who decidedly do not intend to undertake such type of economic activity increased. Among foreign respondents, the percentage of people definitely not intending to run a business remained almost unchanged and stood at 1.66%. Intentions related to economic activity represented by groups of respondents from Poland and abroad in both cases were closer to those observed in the total surveyed group than in the group of people with experience as an entrepreneur. Among Polish students, only 5.4% of people were fully decided to conduct business -less than in the case of the surveyed group in general. Exactly the same percentage of respondents definitely did not intend to run their own enterprise -so, less than in the case of the surveyed group in general and significantly less than in the case of a group of people with experience in running an enterprise. It is interesting that among respondents from abroad not conducting their own economic activity so far, no one expressed a clear lack of intention to start one The percentage of people planning such an undertaking was high and constituted 50% of the respondents. These results seem to confirm the conclusions cited in the literature about the greater willingness of immigrant students to start their own business. At the same time, it is interesting to note that a larger percentage of respondents who have experience as an entrepreneur express a tendency to lead it again than in the case of Poles. Having such experience, however, causes a certain approximation of tendencies in both national groups -the difference in the percentage of Trends in entrepreneurial behaviour among immigrant students… | 31 people expressing their intention to do business in both groups is narrowing. Having experience also favors the crystallization of further intentions.
Some respondents could indirectly draw conclusions about the benefits and risks of running their own business based on family experiences. In 74.37% of cases, Polish students subjected to the survey have the owner of the enterprise among their closest persons (Table 2) . In the case of foreign students, this percentage was very similar and stood at 72.89%. However, again there were some differences between the group of native and foreign students. The similarity connecting both groups was a visible, slightly greater propensity to undertake business activity by these people. It was declared with less determination than in the case of people who have their own experience of running a business, while the positive effect of observing the experience of family members on the decision to establish a business can be seen. In the case of Polish students, the percentage of respondents intending to run a business in this group was higher compared to the total number of respondents). Among the foreign respondents, the change was significantly more visible. The percentage of people declaring their willingness to conduct business activity answering 'definitely yes' and 'rather yes' was a total of 7.29 percentage points higher in the case of people observing entrepreneurial experience among relatives than in the group of foreign students in general. In this group of foreign students, none of the respondents stated that they definitely do not intend to run a business. It can therefore be said that the conclusions drawn from observing family experiences are conducive to the development of entrepreneurial attitudes, especially among the students surveyed from abroad. This possibility also facilitates making decisions about such plans -among foreign students, the percentage of people undecided about opinions about the possibility of starting a business was twice lower than among Polish students. In addition, among Polish students with family experience it was greater than in the total surveyed.
Business start barriers and financial factor
Often, the deciding factor if the intentions of running an own business can be fulfilled, is the wealth of financial resources or the possibility of obtaining them. Financial issues play an important role in making decisions related to making plans to start an own business, but this is not a decisive factor. This issue is developed slightly by the results obtained in relation to the question addressed to respondents about the reasons for refraining from starting a business (Table 3) . A very common reason for not starting a business was the lack of funds. Most often it was a matter of concern to only those considering starting a business -39.78% among Poles and more, as much as 61.04% among foreigners. Foreigners taking part in the survey more often than Poles pointed to the lack of financial resources as a reason to suspend starting a business, while they are determined to take such a step. The financial barrier was most often indicated in the groups of respondents declaring their intention to run a business as the answer 'definitely yes', 'rather yes, 'I am considering'. Secondly, insufficient knowledge was pointed out -in the case of people definitely planning to start their own enterprise, it was much more common among foreign students. Polish respondents most often indicated insufficient knowledge needed to conduct business activity being 'rather' determined to undertake it. The fear of the risk arising from developing their own business was more frequently indicated by Polish respondents. Among them, this barrier and lack of idea were most often mentioned by people who did not show willingness to start a business. The financial barrier prevailed among the undecided respondents. In the case of foreign respondents it was slightly different. Lack of an idea was the most common barrier for the undecided, the financial barrier was still of great importance, even in the case of people who were not inclined to play the role of an entrepreneur. A higher percentage of responses related to the inability to define the reason for not taking steps to implement finalized business plans was on the side of respondents of Polish origin -17.74%, while on the side of foreign respondents it was 10.00%.
Table 3. Reasons for refraining from starting a business in groups of respondents with different attitudes to running a business -the percentage of responses
Reasons for refraining from starting a business
Intention to start a business -percentage of responses [%]
Definitely yes Only one respondent answered "definitely no". This figure, therefore, cannot be interpreted Source: own study.
Rather yes
Considering
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The lack of consent of family members to start a business and satisfaction with the current professional situation turned out to be the barriers of the least importance. However, a higher frequency of intentions for the second of these reasons was noticeable in the group of Polish respondents. Respondents asked about readiness to start a business in the scenario of receiving financial support, gave similar answers regardless of their nationality (Figure 1) . About 20% of respondents from each of the surveyed groups would then decide to start a business. The percentage of people answering' rather not' or 'definitely not' together was higher on the Poles' side -21.31%, while among foreigners it was 16.28%. There were more there was more hesitancy on the part of foreign respondents -however, it should be remembered that this group was more likely to plan to launch a business despite the lack of sufficient financial resources. In addition, they more often indicated the lack of ideas as the main barrier to starting business than the lack of financial resources.
Figure 1. Attitude to starting a business in the case of obtaining a sufficient pool of financial resources among respondents who have not yet planned to start a business (previous answers were definitely no, rather no or I do not know)
Source: own elaboration.
Educational needs of foreign students and Polish students in the light of plans related to starting a business
The feeling among respondents of not having enough knowledge to start a business, which appears quite often leads to recognizing the educational needs of students, depending on their plans related to the direction of taking up economic activity in the future. Throughout research on this issue, respondents were asked to indicate what types of issues related to running a business form part to their interests (Table 4 ). The structure of the answers provided varied slightly depending on the readiness to start a business, as well as depending on whether the respondents already had experience in conducting one. The topics related to marketing and promotion of the company, as well as grants for financing activities, were particularly popular among Polish students. Over 50% of surveyed students showed interest in marketing and company promotion issues. For the remaining groups of respondents separated due to their attitude to starting a business, these issues were also important, while the structure of responses was already less polarized. The topic of computer courses garnered the least interest. The group most strongly interested in the basics of accounting turned out to be respondents definitely not planning to conduct business activity, human resources management 'rather' not planning, and administrative and legal issues and writing business plans were indicated comparatively often in all groups. Compared to the group of respondents of Polish origin, foreigners felt the need for further training in the field of business subsidies to a much lesser extent. Their main focus turned out to be issues related to marketing and promotion of the company and this issue aroused significantly more interest in this group. The administrative and legal issues of starting a business and writing of business plans skills were most interested in the groups of respondents deciding to run a business. In fact, the percentage of those interested in this type of knowledge increased with the transition to a group with an increasingly strong determination to conduct business -from the percentage of responses at the level of 14.29% to 40.00% in the case of administrative and legal matters. Computer training and activation training as well as creativity training turned out to be the most needed from the point of view of people who do not express a position on possible business activity. International students more Trends in entrepreneurial behaviour among immigrant students… | 35 appreciated the usefulness of knowledge related to human resource management and time management, as well as the organization of their own work -especially those students who are not planning to undertake business activity. It can be said that Polish respondents were more interested in knowledge directly related to launching and developing business activity, while those from abroad also had issues related to the long-term functioning of the enterprise and organizational matters of a more general nature. Regarding the relationship between experience in doing business and demand for knowledge, there were no significant differences for Polish respondents. People with no experience more perceived the need to acquire knowledge in the field of marketing and promotion of the company and in the field of accounting than those with prior experienced. On the side of foreign students, experience in running a business fostered the emergence of the need to supplement knowledge in the field of business subsidies. Slightly less so was the need to become familiar with marketing issues and others related to time management and work organization (less by 11.44 percentage points) than among people without experience. Experienced people more appreciated knowledge in the field of human resource management while the difference remained minimal (both among Poles and foreign students). Experience resulted in a stronger interest in administrative and legal matters -however, it grew more intensively among foreign students than among Polish students.
The conclusions presented were confirmed by the chi square test of independence (Table 5) . Using this method, the relationship between the propensity to take up business activity and factors considered to be potentially determinative was investigated. It can be concluded that nationality significantly affects the readiness to conduct business after graduation. Both in the group of students from abroad and Poles, this readiness depended on such features as: the possibility of receiving support, funds, and the activities conducted by themselves or their relatives. Among Polish students, the declaration of willingness to start their own business depended additionally on a demographic factor such as gender, as well as the mode of study undertaken. In the case of a group of foreign students, the impact of such factors -which may indirectly affect the shaping of entrepreneurial attitudes -did not occur. This confirms the belief that there are more defined aspirations related to running own enterprises among students from abroad.
CONCLUSIONS
The conducted research allows concluding that the first hypothesis has been positively verified. There was a significant relationship between the nationality of the student groups surveyed and their level of specification of plans for starting a business. Moreover, research proves different attitudes towards entrepreneurship among immigrants and native-born citizens (Lee & Eesley, 2018; B. Sundararajan & M. Sundararajan, 2015,) . Foreign students more strongly declared their willingness to lead their own enterprise. It also confirms the conclusions from the literature about the greater risk appetite of young people deciding to emigrate, which also translates into their plans related to economic activity.
The results of the conducted research also allow for positive verification of the second hypothesis. A manifestation of greater risk appetite was, among others, the attitude of foreign students to plan to lead their own enterprise in the face of a shortage of funds. The lack of financial resources often delaying the implementation of business plans by immigrant students, reported in other research (Mukta, 2015) was not a deterrent. At the same time, greater interest in subsidies for financing business activities among Polish students, with greater indecision in the implementation of economic plans and the more often declared lack of ideas for the profile of business activity may suggest that the current shape of financial and educational support systems is conducive to consolidating a certain pattern of behavior related to undertaking business activities that slightly limit the creativity of potential entrepreneurs or build their passive attitude. Therefore, from the point of view of building an educational offer, it may be first of all, inclination not only to transfer knowledge, which can be simultaneously obtained from other sources, but aimed at creating skills to use information, assess risk and gain soft skills. In other research it was also discovered that modern curricula do not develop entrepreneurship. (Fasla, 2017; Manero & Edigo, 2014) , Nevertheless it should be their main aim. (Lubis, 2014) .
The most frequently indicated educational needs turned out not to be those closely related to the process of functioning of the enterprise, such as the basics of accounting, preparation of a business plan, but those related to the functioning of the enterprise in the external environment -administrative and legal aspects as well as marketing and public relations. On the other hand, the more frequently declared lack of knowledge on the part of foreign students with a greater propensity to take risks suggests the need to take special care of them in the form of transferring basic knowledge.
The Mazowieckie Voivodship is a region with high potential for entrepreneurship development, but also a place where competition is intensified and a constant influx of people is increasing. It may be interesting to answer the question about the shape of these phenomena in other regions of the country. For example, in voivodships with high entrepreneurship dynamics and a negative balance of international migration. The key question is also how immigrant students are able to cope with providing economic needs in such a Trends in entrepreneurial behaviour among immigrant students… | 37 dynamically developing region as the Mazowieckie Voivodship and the city of Warsaw. It is not known whether the described phenomenon will someday be a factor conducive to the growing disproportion between Mazowieckie and other voivodships. The special role of units educating immigrant students is to provide such skills that will stimulate their inclination to undertake economic activity support the economic development of the regions. Undoubtedly, this will affect the education system in the long run.
It is worth to underlining that the research findings cannot be generalized as it was conducted only among students from a particular university. It seems necessary to repeat the research on a larger and more diversified sample. It will allow making a comparable analysis and take into consideration the impact of cultural differences on entrepreneurial behaviors. Additional research should also allow recognizing students' needs and expectations. Another important aspect is to analyse institutional forms of support for entrepreneurship development.
